
“With the crossbase software solution, all product information is maintained 
centrally in one place. This simplifies the production processes for the media to 
be created and ensures that the data source is always up-to-date.” 

Based on the crossbase standard software, a PIM and cross-media individual solution 
with SAP interface was implemented for Sievert Baustoffe. Several thousand items 
including product hierarchy, material short text, sales texts, prices and approx. 10 
material master fields per article are continuously imported via the XML interface from 
SAP to PIM. New articles are classified in the product structure and supplemented with 
marketing-oriented product information. The inheritance concept is used here, since a 
lot of information can be maintained on the so-called master product and is valid for 
all assigned items that differ only in grain size, packaging, color, etc.. Product photos, 
application photos, icons and graphics are managed and linked using the integrated 
image database. With the graphics converter, source files can be automatically converted 
into predefined target formats. 

In order to keep the effort for text maintenance as low as possible, texts are auto-
matically generated from assigned document modules according to templates. Similar 
formulations are standardized in order to achieve a high level of reusability. To be able 
to use items as standard articles in printed catalogs and online catalogs, these are 
referenced in marketing-specific product views for the corresponding sales channels. 
These views serve as the basis for the print and online media and may contain further 
market-specific product information. 

The aim is to produce all print media automatically and database-supported. This 
applies to the product range with a fluent layout and several hundred leaflets and sack 
packs with a modular layout and displacement. For the brand-specific websites, data 
is provided in an individually designed XML format. This concerns the navigation, the 
article list with the product information and the variant contexts.

THE INDIVIDUAL SOLUTION COMPONENTS
 y PIM with XML import interface to ERP system

 y Integrated image database / MAM with graphics converter

 y Text management, generation of enumeration texts from document modules

 y Channel output management for controlling market-specific online/print media

 y Automated, database-supported print production of delivery program, technical leaflets and sack packaging

 y BMEcat export interface to WebPIM with extensive product features and product relations

SOLUTION DESCRIPTION Type of company: 
Manufacturer 
Industry: 
Construction elements, construction suppliers 
Sales range: 
approx. 6.000 items 
Sales volume: 
400 million euros (2018) 
Number of employees: 
approx. 1,700 
ERP system: 
SAP 
 
Software type: Standard software 
Solution type: Individual solution  
 
Sievert SE 
49090 Osnabrück 
 
Contact: 
Mr. Martin Göbel 
(Online Marketing) 
Tel.: +49 541 601-697 
Martin.Goebel@sievert.de 
www.sievert.de

Type of company:  
Sievert AG is one of the leading specialists 
for building material and logistics solutions in 
Europe. The product range includes mortars, 
base plasters, fine plasters, interior plasters 
and thermal insulation composite systems. 
The group’s brands include quick-mix, AKURIT 
Putztechnik, tubag, strasser and hahne.



APPLICATION MODULES USED

ERP interface Product database Media Asset  
Management

Text management Channel Output  
Management

Translation 
management

Print publishing

Data export 
XML / Excel
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DIGITAL AND PRINTED MEDIA


